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From old to new paradigms: homo digitalis
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Private to Public
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Technology: Reshaping concepts and values

 Location – GPS/WLAN/CelliD/IP/Mac address/post 

code?

 Where I am now? 

 Home/work/membership

 Where I have been

 Where I am not 

 Where I am heading

 Which route I travelled by

 Which way I am facing/elevation

 People I’m connected to/meet

 Places/Things I’m connected to

 Where I buy things
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Transparency, notice, choice in an age of complexity
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Challenges: It’s global – what borders? what rules?
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GSMA Research: Users Care about PrivacyMobile users care about privacy 







Key Challenges in Mobile

 ECOSYSTEM - global; interconnected; fragmented:

= inconsistent approaches to privacy =  inconsistent user 

privacy experiences

= multiparty, simultaneous information flows

= failure of ‘legal’ notice

 REGULATION - patchwork of geographically bound laws:

= applies unequally according to technology and 

infrastructure 

= inconsistent privacy experiences, business barriers, 

restrictions and burdens

 USERS – privacy interests:

= shaped by dynamic and social contexts

= transcend borders and geographically bound laws

= want choice and control

= complexity of comprehension & understanding



Contact

www.gsma.com/mobileprivacy


